
Garment Exporters from 
Gurgaon Tap New Markets
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In a bid to counter the loss to 
business of  Gurgaon-based 
garment exporters following 

the slowdown in Europe and US 
economy, the garment exporters 
of  Gurgaon have started tapping 
new markets in Brazil, Russia, 
Japan and Israel. The move has 
helped the region to enhance its 
exports by around 8-10 percent in 
last three months.

Chand Anand, president of  All 
India Exporters Guild said, “The 
move has paid dividends by 
around 8-10 percent in the last 
quarter. He said that the garment 
export of  Gurgaon was severely 
hit by the slowdown in European 
Union (a union of  27 European 
countries) and the US. However, 
there is news of  economic recov-
ery in the EU and non-tapering 
news is also hitting the headlines 
of  different sources of  news and 
information. So, the slowdown in 
Gurgaon-based garment exports 

(15-20 percent) is expected to gain 
its lost ground in next six 
months.” However, Anand was 
sceptical about the continuation 
of  export to these new markets in 
Latin American and Eurasian 
nations.

Rishi Arora, director of  
Gourav International, a 
Gurgaon-based garment export-
er and manufacturer said, 
“These new markets are tempo-
rary, as our traditional clientele 
in the nations have completely 
different taste as compared to 
these. These countries in Latin 
America and Eurasia are more 
interested in quantity than qual-

ity. Therefore, we are forced to 
produce more if  we want to 
match the volume of  the revenue 
that we were generating from the 
EU and US. With the limited 
workforce, we have, we are una-
ble to produce the volume of  
product in similar period of  
time. This extra production is 
the reason, why we have not been 
able to cope up with the slow-
down completely with these new 
markets.” 

Asked about the difference in 
pricing in the new markets and 
the traditional EU and the US 
markets, Arora said, “Since the 
demand of  products in these na-

tions are not of  very high quality, 
costs are almost half  the prices 
offered in the EU and US.”

Standing in sync with Rishi 
Arora’s views; Sham Sunder 
Verma, vice president of  Udyog 
Vihar Chamber of  Industries 
said, “If  we talk about the profit-
ability margin, it is in the range 
of  10-12 percent while trading 
with the EU and US clients, the 
profitability falls below 
10 percent.” 

On issue of  continuing with 
these new markets Verma said, 
“Among the new markets, Israel 
is the only which matches the 
kind of  products that Gurgaon-

based garment exporters have 
been sending to EU and the US. 
But, the volume of  business in 
Israel is very low. Therefore, the 
best way to continue with these 
export markets in global mer-
chandise is, with the small and 
medium sized exporters who 
have an outgo of  up to Rs 5 
crore.” He added, “It would not 
only help them enhance their 
reach in global markets, but, also 
to attract government incentive 
for creating new export market 
in Indian garment industry. This 
incentive ranges from 2-3 percent 
which is huge, if  we talk about 
the garment unit falling in 
MSME segment.”  

Vikas Jain, president, 
Gurgaon Chamber of  Commerce 
and Industry said, “The way our 
garment exporters have created 
new markets, it requires conti-
nuity. Irrespective of  the quality 
of  the product, when you create 
new market, you not only add 
new market on your merchan-
dise map, but you create a new 
avenue for revenue. As a manu-
facturer, a unit needs to develop 
product in sync with its demand. 
If  the product demand, in new 
market is below par the product 
demanded by the US and EU cli-
ents, which constitutes around 
75 percent of  the export revenue 
(45 percent from the US and 30 
percent from the EU), it still falls 
under the 25 percent market cate-
gory with which they are already 
trading.” 

Jain suggested “If  a unit finds 
it difficult to deal with these new 
markets, they should not refuse 
to continue trade with them and 
better pass it on to other profes-
sional brethren.”
 asit.manohar@timesgroup.com
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paid dividends 
by around  
8-10 percent in  
last quarter

Cyber Hub 
Becomes the 
New Food Hub
MD TAUSIF ALAM
GURGAON

MILLENNIUM CITY is spreading 
continuously. Buildings, businesses 
and offices are coming up with the 
development across the city. The 
growth of  Cyber Hub area into a ded-
icated zone for foodies brings a lu-
crative business opportunity for res-
taurants. Currently, there are 31 
brands operating at this place and 
the area is supposed to reach 100 per-
cent occupancy by the end of  March, 
says an expert.  

Anant Verma, business head, DLF 
Cyber Hub talks about this growth. 
“This place is situated in the heart 
of  Cyber City, which is the corporate 
hub for over 500 companies and ca-
ters to over 2.5 Lakh employees/visi-
tors per day. And the daily average 
footfall at Cyber Hub area is around 

20, 000. These figures surely vouch 
for the growth of  restaurants here,” 
he said. 

“Cyber Hub is an ideal location for 
restaurants,” said AD Singh, restau-
rateur of  Soda Bottle Openerwala. 
He added that besides the office em-
ployees, this area is getting a good 
traction from other places of  the city.  

Singh reasoned that the presence 
of  some famous brands under one 
roof  is one of  the major factors 
which also help in pulling large 
crowds during evenings and week-
ends particularly. “And of  course our 
value for money menu is surely a 
great offer to all the diners here at 
this place.”

In Gurgaon, many places are de-
veloping into a food zone. The areas 
around offices have gathered large 
attention. “Cyber Hub is providing a 
huge platform of  growth for food 
joints. It has a perfect combination 
of  captive and evolved audience and 
offers varied choices,” said Virag 
Joshi, promoter of  brand Vaango. 

The industry players believe that 
many restaurateurs have been able 
to realise their dreams of  introduc-
ing new concepts but never found 
the right place at the right price. 
They have huge expectations from 
the expanding market of  the 
Gurgaon, where the demand for 
food, besides other products, has 
also seen a steep rise. And the res-

taurateurs are also working to ex-
ploit the market and meet the 
rising demand.

BIZ OF GROWTH 
The industry players say that they 
are observing a healthy business 
growth in the Millennium City and 
there are areas where the business 
has observed an exceptional 
response. 

Rohit Aggarwal, co-promoter of  
Zambar said that more than 70 per-
cent of  the brands here have ob-
served the phenomenal growth. “Our 
business expectations are undoubt-
edly high. It’s been a few months 
since we opened the business here 
and in this small duration, we have 
observed more than a 50 percent 
growth in the business,” he said. 

The industry players say that the 
credit of  the growth of  restaurants 

at this place goes to some of  the favo-
rable factors such as infrastructure, 
connectivity and availability of  oth-
er sources of  entertainment. 

The arrival of  audience here has a 
global lifestyle and a truly interna-
tional outlook, which has added to 
the business. The visitors here are a 
great mix of  corporate and resi-
dents,” said Joshi of  Vaango. 

VYING UNDER ONE ROOF 
The concept of  the rise of  business 
under one roof  benefits consumers 
in many ways. However, it surely 
toughens the business in terms of  
rising competition. 

Here, restaurants claimed to of-
fer unique cuisine which no other 
restaurants provide. Nonetheless 
the availability of  more options 
gives more choice to diners. And 
the restaurants do nudge each oth-
er to grab the diner and introduce 
them first. 

In spite of  the denial of  many, 
some restaurants admitted to intro-
duce unique price and other deals 
to lure the diner. “Soda Bottle 
OpenerWala is a niche concept. 
However, the arrival of  Olive 
Bistro, the parent brand, in next few 
days will raise this issue. And we 
have to face competition from a few 
other restaurants and will have to 
be top of  the game,” said Singh. 
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HOTEL chains will lose a chunk 
of  business if  the organisers of  
the Indian Premier League de-
cide to move the annual cricket 
tournament out of  India this year 
because of  elections.

Since its launch in 2008, the 
IPL has generated as many as 
40,000 room nights for the sector 
in a usually lean second quarter 
each year, except in 2009 when the 
tournament was held in South 
Africa because of  the last Lok 
Sabha elections. If  the IPL moves 
out of  the country this year, it 
could mean a business loss of  at 
least ̀ 50 crore for the hotel indus-
try, show industry estimates.

According to hospitality con-
sultancy STR’s quarterly report, 
the average occupancy rate in 

April 2013 was 58.2 percent. Had it 
not been for the IPL, the rate 
would have been significantly 
lower. While hotels such as ITC, 
Marriott, Oberoi, Taj, Starwood 
and The Park benefit from higher 

room occupancies, there is also a 
huge boost in food and beverage 
sales during the period.

“At a time when the industry is 
seeing an oversupply of  room 
nights and low demand, losing 

out on direct demand of  30,000 
room nights from sports people 
and another 15,000 indirect room 
nights from sports enthusiasts 
can mean a difficult year to 
come,” says Vijay Thacker, presi-
dent of  Horwath HTL in India.

In the past few years, the indus-
try has leaned on the 60-match 
cricket tournament. “IPL gets 
good business for the industry, es-
pecially during the lean season, 
and it also boosts the sale of  food 
and beverage around this time,” 
says Homi Aibara of  Mahajan & 
Aibara Consultants.

According to Dipak Haksar, 
chief  operating officer of  ITC 
Hotels, the IPL generates eco-
nomic activity across the country 
in many ways. “Therefore it will 
certainly have an impact on us.” 
Starwood Hotels Managing 
Director Dilip Puri says the 

chain’s food and beverage sales 
go up significantly during the 
two months when the tourna-
ment is held.

Marriott, which plays host to 
IPL teams at three of  its proper-
ties, may see a loss of  close to 
1,000 room nights if  the tourna-
ment moves out of  India this 
year. “The tournament comes at a 
time when there is a lean period 
of  business,” says Rajeev Menon, 
area vice president, South Asia 
and Australia. 

In Mumbai, every time a team 
plays at the Wankhede Stadium, 
it provides a boost to Oberoi 
Hotels. Devendra Bharma, execu-
tive vice president of  Oberoi 
Hotels & Resorts in Mumbai says 
a change in the venue can impact 
business for the hotel significant-
ly. “It is an important part of  our 
overall business kitty.”

Moving IPL Abroad May Cause 
`50 cr Loss to Hotel Industry

BOTH petrol and diesel prices have gone up 
by 10-12 percent in the last six months. 
While petrol prices (Mumbai) have gone up 
to ̀  81.5 a litre from ̀ 72 a litre, diesel prices 
have moved from ̀ 56.99 to ̀ 62.66, leading to 
higher fuel bills. Naturally, car owners are 
looking for ways to save on fuel costs.

According to experts, with some effort 
and care car owners would be able to save 15 
percent on their fuel bills. “Inflate the tyres 
to the recommended pressure, service car 
as per the manufacturer’s recommendation, 
use technology to avoid traffic, service your 
car regularly and drive sensibly. These are 
some of  the easiest ways to bring down your 
fuel cost,” says Banwari Lal Sharma, AVP 
(marketing), carwale.com.

Experts say the easiest way to cut fuel 
costs is to check tyre pressure once every 
month. In fact, if  the tyres are old, check it 
every 20 days. Underinflated tyres end up 
putting higher pressure on the engine, 
which will consume more fuel. “Fuel costs 
could rise by 8 percent if  tyres are not ade-
quately inflated,” says Kunal Khattar, V-P, 
Carnation Auto.

USE SMARTPHONES
Waiting on signals, and driving through 
congested routes reduce speed and burn 
more fuel. Experts have a remedy for this: 
they ask you to use a less congested route to 

reach your workplace or home.  
Smartphones have applications which give 
you real-time traffic movement. “You can 
use Google maps which give you real-time 
traffic update, along with the speed at which 

traffic is flowing.,” says Khattar. 

SERVICE IN TIME
Clean oil and air filter go a long way in in-
creasing mileage. When there is dust on air 
filter, it restricts the flow of  air into the en-
gine which affects performance. Clean oil, 
too, contributes to better mileage. Oil should 
be changed every 5,000 kms in case of  a petrol 
car and 2,500 kms in case of  a diesel car. 

CHANGE YOUR DRIVING HABITS
The way you drive plays a crucial role in 
saving fuel. You can drive the same distance 
in the same time using much lower fuel. 
“Accelerate slowly and change gears as you 
speed up,” says Sood. Do not accelerate fast, 
as it needs more power and you will end up 
consuming more fuel. Another thing you 
need to adjust is the gears.  . Driving in a 
lower gear wastes fuel. Similarly, if  you 
drive in a higher gear on hills and corners, 
it will put extra pressure on the engine, 
thereby burning fuel. Sudden acceleration 
and braking tend to up fuel cost.  
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AND the Sub-Regional Plan 
would also work towards 
smoothing the land acquisi-
tion process. Since the final 
draft of  the Sub-Regional Plan 
is ready with the government, 
there should not be any delay 
in publishing the same with 
the approval of  the NCR 
Planning Board.

HOPEFUL DEVELOPERS
The city developers seem to 

be feeling undeterred from the 
current order of  the court. 
They feel that such ephemeral 

issues don’t pose major threat 
to the real estate industry. 

“These are minor setbacks 
of  temporary nature which 
will be sorted out soon.  The fu-

ture of  Real Estate in Gurgaon 
is very bright as the properties 
have the potential to appreciate 
and give handsome gains to in-
vestors and end users as well,” 
said Arora of  Supertech.

“If  you take my view, the re-
sultant would be a minimum 
of  5 percent increase in profit-
ability through input cost sav-
ings. Therefore, net increase 
in profitability of  an exporter 
after the addition of  Gurgaon 
in the Town of  Export 
Excellence would be in the re-
gion of  20 percent,” concluded 
Kedia of  Shiv Exporters Inc. 

tausif.alam@timesgroup.com

Gurgaon Developers 
Await ‘Plan’ Approval

Continued from Page 1

REAL estate investment happens 
to be one of  the cornerstones of  the 
asset classes that people invest in. 
There are two kinds of  invest-
ments in real estate that deliver 
good returns. One is when you in-
vest on the basis of  the fundamen-
tals of  a project, and another when 
you invest when the property mar-
ket is on an upswing. And of  
course, also in a rare good scenario 
when the both these factors are at 
play.

When you invest on the basis 
fundamental strengths, the deci-
sion can rarely be bad or ill-timed, 
simply because your investment is 
made after a diligent study that 
takes into account all the factors 
and variables that are at play. This 
includes the location of  the project, 
regulatory directives on its usage, 
licenses received and so on and so 
forth. Hence this leaves behind lit-
tle room for nasty surprises later 
on.When a real estate investment 
is made on fundamental grounds, 
there is no hot air bubble artificial-
ly supporting it. No wonder, the 
chances of  your investments turn-
ing sour are less. Yes, such an in-
vestment may or may not see a 
quick appreciation. If  it appreci-
ates quickly, it is a reinforcement 
of  your decision and the market is 
rewarding you for that. However, if  
your investment is not showing a 
sharp upswing — remember that 
such swings are often associated 
with speculative buys and you 
surely are not in the speculations 
game — even then be assured that 
if  you have taken the right deci-
sion, appreciation will follow. So 
following are the key factors you 
can keep in mind to ensure that 
you have taken a wise decision 
based on fundamentals:
Required Approvals: Has the 
project got all due approvals from 
the government and concerned au-
thorities? Also, what is the permit-
ted mix between residential and 
commercial projects?
Land Titles: Has the builder got 
fair and clear titles to the land 
where the proposed project is locat-
ed? Are there any disputes on it?
Reputation of  the Builder: What 
is the reputation of  the builder? 
How many projects has he execut-
ed? What is the state of  their ongo-
ing real estate projects? 

You can speak to a few owners of  

their existing projects to get a feel 
about the builder. You should also 
see all the licenses, titles, develop-
mental plans etc. that the builder 
has in connection with the project.
Know about other Builders in 
the Area: Who are the other build-
ers in the area? Get a feel of  the 
overall attractiveness of  the loca-
tion. Normally an area with more 
builders and projects turns to be a 
property hub that attracts builders 
and buyers alike, making it an at-
tractive and promising real estate 
zone.
Know the Area and the 
Market: Figure out the market by 
speaking to the developers, brokers 
and by doing Net research. What is 
the area and project mix like – does 
it have a decent mix of  end-users 
and investors? What are the long-
term prospects of  the area?
City Development Plan: Look at 
the city development plan and see 
the area’s planned development. 
Also evaluate the expected infra 
development and civic amenities 
such as schools, banks, office com-
plexes, petrol pumps, neighbour-
hood markets and so on.

After doing your homework, you 
can be reasonably sure whether 
you are taking a right decision or 
not. If  everything looks ok and also 
the area where the project is locat-
ed has good growth prospects, then 
you can go ahead with your invest-
ment plan. Anyway, there is never 
a bad time to pick up good deals.

These days you may also hear 
some people saying that this is not 
the best time to buy as the market 
is down, there is unsold inventory 
with the builders and so on. An in-
telligent investor, however, knows 
that in such times, a contrarian ap-
proach works the best. So you can 
actually talk to various good build-
ers and may arrive at a deal which 
was not available earlier. In this 
way, you can actually get a great 
deal when the inventory with the 
builder is high. It is actually a 
blessing in disguise for you!

However, buyers need to enter 
into a deal with both eyes open. For 
example, you may get a great deal 
when the developer has high inven-
tory, but what if  the project has lost 
some of  its initial attractiveness 
due to a chance in governmental 
plans or some other reasons? Then 
a cheap buy won’t get translated 
into a good buy. So, you need to be 
careful.

It is also important to realise 
that although interest rates are 
currently high, one is not very sure 
of  when will they soften and by 
how much. However, with the pas-
sage of  time, new launches are 
only going to be more expensive, 
and hence there is not much to be 
gained by adopting a wait and 
watch approach. It is also impera-
tive to realize that the cost of  con-
struction on account of  the land ac-
quisition cost, material and labour 
costs etc. is only set to rise, more so 
in the face of  India’s ongoing 
dilemma of  low growth and high 
inflation. 

Hence, it may be wise not to de-
lay your investment much as such 
times don’t come again and again.

Is it Time to Invest in 
Real Estate Market?

G U E S T  C O L U M N

Anil Jindal
Chairman SRS Group

Bringing Down Your Fuel Outgo

Check your tyres once every
ated

to right levels

lters are clean, oil 
changed as per norms

c and
use the best possible route

cation in driving 
habits helps you save fuel

How it helps

How to Save Money by Lowering Fuel Cost

Change your
driving habits

Description

You can save 4-5%
over a period of time

Fuel Savings

Tyre check

Servicing

Use smart-
phones

5-8%

5-7%

Depends on the 
distance you travel

Since the fi nal 
draft of the Sub-
Regional Plan is 
ready with the 
government, there 
should not be any 
delay in publishing 
the same
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